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ABOUT

THE EVENT

THE GILDED EVVENING
A FASHIONSHOW OF PHILANTHROPY

“Where Fashion, Philanthropy & Influence Meet”
An evening bringing together affluent philanthropists, entrepreneurs, luxury
consumers, tastemakers, professional athletes, entertainment executives, and
community leaders for an unforgettable couture experience.

The Gilded Evening is a luxury fashion gala where couture, influence, and
philanthropy converge. In the beautiful estate of Dr. Steven Vold and set against
the breathtaking backdrop of Bella Collina, guests will experience an
extraordinary evening of high fashion, small bites, and charitable impact while
celebrating the mission of The Warner Family Foundation.

The objective of this event is to further the mission of the Warner Family
Foundation. The Warner Family Foundation empowers young people across
Central Florida by expanding access to youth sports, strengthening families, and
building healthier, more connected communities. We create opportunities for
growth, leadership, and lifelong wellness by supporting athletic programs,
providing scholarships, and uniting families through meaningful sports
experiences.

The evening combines:
« High-fashion runway presentations
« Men’s Fashion Presentations
« Luxury brand showcases
« Hor D'ouevres
o Live entertainment
« VIP networking
« Silent auction
« Charitable giving opportunities




THE EXPERIENCE

+ VIP ChampagneReception

o Grand Red Carpet Exprience
» Live Media Coverage

« Cigar Patio Experience

« Couture Runway Show

+ Before the show networking

AUDIENCE DEMOGRAPHICS

* High-income professionals $500,000+ income
* Fashion industry executives

* Influencers (1I00K-1M+ reach)

* Celebrities & athletes

* Luxury brand consumers

e Media & press

MEDIA & EXPOSURE

¢ Red carpet interviews

e Social media livestream

¢ Influencer amplification

e Press coverage

e Professional photo + video recap

e Digital magazine features

¢ Projected Reach: 3M-10M impressions




A GILDED EVENING
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TITLE SPONSOR

BRAATZ

WEALTH

THE GILDED EVENING PRESENTED BY [COMPANY NAME]
PRODUCTS/ PROMO MATERIALS IN THE SWAG BAGS
COCKTAIL HOUR WITH COMPLIMENTARY DRINKS
COMPANY MENTIONED DURING ALL PRESS MOMENTS
LOGO ON RED CARPET STEP AND REPEAT

COMPANY LOGO ON THE EVENT WEBSITE & EBLASTS

3 PAGE SPREAD IN STROLL MAGAZINE
COMPANY LOGO THE PROGRAM
LOGO ON ALL PROMO MATERIALS

3 MINS TO SPEAK AT THE EVENT

5 MENTIONS DURING THE EVENT

5 MENTIONS DURING COCKTAIL HOUR
VENDOR BOOTH IF YOU CHOOSE
1VIP TABLE FOR 10 & SWAG BAGS

RED CARPET PRESS MOMENT
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GILDED SPONSOR
$S5,000

PRODUCTS/ PROMO MATERIALS IN THE SWAG BAGS
COCKTAIL HOUR WITH COMPLIMENTARY DRINKS
LOGO ON GILDED SPONSOR BANNERS
COMPANY LOGO ON THE EVENT WEBSITE

1 PAGE SPREAD IN STROLL MAGCAZINE

1 MINUTE TO SPEAK AT THE EVENT

COMPANY LOGO IN THE PROGRAM

LOGO ON ALL PROMO MATERIALS

2 MENTIONS DURING THE EVENT

1 MENTIONS DURING COCKTAIL HOUR

VENDOR BOOTH IF YOU CHOOSE

2VIP TICKETS & SWAG BAGS

RED CARPET PRESS MOMENT

MENTION ON EBLAST AS ASSOCIATE MAJOR SPONSOR

1SPOT




$4, 000

PRODUCTS/ PROMO MATERIALS IN THE SWAG BAGS
COCKTAIL HOUR WITH COMPLIMENTARY DRINKS
LOGO ON GILDED SPONSOR BANNERS

COMPANY LOGO ON THE EVENT WEBSITE
COMPANY LOGO IN THE PROGRAM

LOGO ON ALL PROMO MATERIALS

3 MENTIONS DURING THE EVENT

1 MENTION DURING COCKTAIL HOUR

2VIP TICKETS & SWAG BAGS

RED CARPET PRESS MOMENT

MENTION ON EBLASTS AS AN ASOCIATED SPONSOR

1SPOT




GILDED SPONSOR 3

PRODUCTS/ PROMO MATERIALS IN THE SWAG BAGS
COCKTAIL HOUR WITH COMPLIMENTARY DRINKS
LOGO ON GILDED SPONSOR BANNERS

COMPANY LOGO ON THE EVENT WEBSITE
COMPANY LOGO IN THE PROGRAM

LOGO ON ALL PROMO MATERIALS

2 MENTIONS DURING THE EVENT

1 MENTION DURING COCKTAIL HOUR

2VIP TICKETS & SWAG BAGS

RED CARPET PRESS MOMENT

MENTION ON EBLASTS AS AN ASOCIATED SPONSOR

ALUMINUM

SOLD




ENTERTAINMENT

« PRODUCTS/ PROMO MATERIALS IN THE SWAG BAGS
o COCKTAIL HOUR WITH COMPLIMENTARY DRINKS

« LOGO ON GILDED SPONSOR BANNERS

« COMPANY LOGO ON THE EVENT WEBSITE

« COMPANY LOGO IN THE PROGRAM

e LOGO ON ALL PROMO MATERIALS

« 2MENTIONS DURING THE EVENT

« 1TMENTION DURING COCKTAIL HOUR

o« 2VIPTICKETS & SWAG BAGS

« RED CARPET PRESS MOMENT

« MENTION ON EBLASTS AS AN ASOCIATED SPONSOR

sSOLD
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GILDED SPONSOR 4

PRODUCTS/ PROMO MATERIALS IN THE SWAG BAGS
COCKTAIL HOUR WITH COMPLIMENTARY DRINKS
LOGO ON GILDED SPONSOR BANNERS

COMPANY LOGO ON THE EVENT WEBSITE
COMPANY LOGO IN THE PROGRAM

LOGO ON ALL PROMO MATERIALS

1 MENTION DURING THE EVENT

1 MENTION DURING COCKTAIL HOUR

2VIP TICKETS & SWAG BAGS

RED CARPET PRESS MOMENT

MARISSA PETILLO
LAW

sOLD
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CIGAR PATIO SPONSOR
$FE2,000

CIGAR PATIO PRESENTED BY [COMPANY NAME]
PRODUCTS/ PROMO MATERIALS IN THE SWAG BAGS
COCKTAIL HOUR WITH COMPLIMENTARY DRINKS
LOGO ON PATIO ENTRANCE BANNER

COMPANY LOGO ON THE EVENT WEBSITE
COMPANY LOGO THE PROGRAM

LOGO ON ALL PROMO MATERIALS

VENDOR TABLE IN THE CIGAR PATIO (MUST BRING
PRODUCT)

1 MENTION DURING THE EVENT

1 MENTION DURING COCKTAIL HOUR

2 VIP TICKETS & SWAG BAGS

EBLAST MENTION AS SPONSOR TO EVENT GUEST LIST

1SPOT



fo
BEE ORGANIZED

— Simplify Your Hive———

AIR CONDITIONING

SOLD OUT




Marauder Coffee
Tasteful Journeys
PRP Wine
Pour N Pix
Sissy’s Sweet Shoppe
Lakeside Petals
The View Clermont
Alejandra Joyce Photography
Shears to You
Cherry Blossom Photography
Aravicta & The Alien Violinist
Jim Hernandez
David O. Willis
Ms. Bee’s Gourmet Popcorn
Graphics Direct
Vivid Media
30Seven Trinkets
Cousin’s Kolaches
Cousin Vinnie’s
Top Gun Catering
Mega Bump Energy Drink
Pure Snow Hydrogen Water
Aurora Healing Hemp
Betini Spirits
Sabor Del Sol Tequila
Ryan Gates
Kate Holloway
Stroll Magazine
Lake & Sumter Style Magazine

SOLD OUT
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